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CSFI Background 

• The Coalition for Sustainable Flood Insurance (CSFI) was formed by 
GNO, Inc. in 2013  to combat unintended, negative effects of the 
Biggert-Waters Act 

• 35 states from 
across the USA

• 250 organizations 



CSFI Background

CSFI was able to drive bipartisan passage of the Homeowner Flood 
Insurance Affordability Act of 2014, despite gridlock and powerful 
opposition
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Result:  Bipartisan, Bicameral Action for LA and USA



Current Efforts/Timeline 

Q4 
2016

Q1 – Q3 2017

• Advocacy for reauthorization will 

ramp up and sustain through 

reauthorization, which must 

occur by September 30, 2017

• White papers, which will form the 

basis of CSFI’s policy 

recommendations, will be released 

on a rolling basis. They will be 

socialized with coalition and 

national organization stakeholders 

for buy-in and support

• Research and policy positions will 

be socialized with Congress



Research Series Overarching Principles

• Taxpayer and program partner interests are better served by 
increasing the risk pool and total premium income earned by NFIP

• Increases in both policies written and coverage in force will bring 
greater stability to communities and provide greater protection for 
the taxpayer

• To achieve this end, policymakers must ensure that flood insurance 
products offered through NFIP are expressly designed to meet the 
needs of consumers, are affordable and easily accessible, and 
delivered in ways that appeal to consumers



Increasing Consumer Participation: Principles 

• Each home and business in areas with residual flood risks or 
moderate to low risk is exposed to loss

• Communities will be more resilient if these structures are covered by 
flood insurance

• Failure to increase participation by consumers living in both higher 
and moderate flood risk zones will have profoundly negative impacts 
for consumers, communities, and taxpayers

• NFIP must work proactively to remove barriers to consumer policy 
purchases



Increasing Consumer Participation: Key Findings  

• Single family homes located outside SFHAs, the market penetration rate is 
estimated at less than 3%

• 25% of flood losses occur outside SFHAs,  and approximately one-third of 
federal flood disaster assistance is allocated to homeowners living outside 
of designated SFHAs

• The Wharton Center for Risk Management and Decision Processes 
examined 1 million NFIP claims from 1980 – 2012 and found that the claim 
rate for SFHA and non-SFHA structures were almost equal

• Wharton also determined that from 1980 – 2012, 50 percent of all 
residential flood insurance claims were less than or equal to 10 percent of 
the property’s value



Increasing Consumer Participation in NFIP: 
Recommendations

1. Mandatory Escrow of Flood Insurance Premiums

2. Ease of Purchase

3. Default Policy Options for Residual and Moderate to Low Flood 
Risk Consumers

4. Examining Floodplain Designations and Clearly Communicating 
Flood Risk



Recommendation: Mandatory Escrow of Flood Insurance Premiums

• Congress should not additionally increase per violation civil 
monetary penalties for FDPA violations.

• Policy makers must allow for a full rollout of mandatory escrow of 
flood insurance costs (premiums and other policy charges) and NFIP 
should track and report on consistency of renewals for policies 
subject to mandatory escrow requirements.



Recommendation: Ease of Purchase

• NFIP and NAIC should collectively identify impediments to presenting 
consumers a default policy that allows consumers to take only one 
action to purchase a hazard policy and an NFIP policy.

• NFIP should be directed to engage in product testing that offers 
consumers a “default” insurance option where consumers are 
required to actively decline (opt-out) flood insurance coverage. Based 
on the outcome of consumer testing, NFIP and NAIC should move to 
expand “default” options that include NFIP coverage as appropriate. 



Recommendation: Default Policy Options for Residual and 
Moderate to Low Flood Risk Consumers

• NFIP and state insurance supervisors, working with WYO companies and 
insurance agents, should facilitate offering a default policy option to 
consumers living in areas with residual or moderate flood risk a Preferred 
Risk Policy, with subsequent options and targeted communities developed 
as appropriate.

• For consumers living in areas with residual and moderate flood risk, NFIP 
and state insurance supervisors, working with WYO companies and 
insurance agents, should appropriately incentivize offering single purchase 
options with the opportunity for consumers to opt-out of the default 
option or to purchase additional coverage if the consumer chooses to 
protect against catastrophic events.



Recommendation: Examining Floodplain Designations 
and Clearly Communicating Flood Risk

• Congress should authorize a study to assess the effectiveness of the mandatory 
purchase requirement; assess the benefit of mandatory purchase to taxpayers, 
communities, and households; and identify areas outside designated SFHAs or 
adjacent thereto where mandatory purchase would have a demonstrable, 
positive cost-benefit impact for taxpayers and property owners.

• Congress should consider requiring mandatory purchase of flood insurance for at 
least [10] years for properties that have incurred a flood loss event and federal 
disaster assistance was accepted to repair or replace the damaged structure and 
contents. The mandatory purchase requirement should attach to the structure 
and the requirement should be noted in local land records in a manner that is 
readily apparent to lenders, appraisers, borrowers, and other parties interested in 
the transfer of property. 



Next Steps 

• Role out of remaining research papers via webinars:
• Private Market Engagement—November 11th

• Mitigation Approaches and Opportunities—December 2nd

• Meetings with stakeholders and elected officials 

• Platform development 


